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Annotation This article is devoted to the comparative study of the ways of expressing metaphors
of space, time and life in English and Uzbek media texts. In modern linguistics,
metaphor is considered not only as a stylistic device, but also as an important
cognitive mechanism through which human beings conceptualize abstract
phenomena, social processes and cultural values. From this point of view, media texts
are of particular importance, because they actively influence public consciousness,
shape social attitudes and reflect the linguistic worldview of a particular nation. The
article analyzes how the concepts of space, time and life are represented through
metaphorical expressions in English and Uzbek journalistic discourse. In media
language, space is often associated with movement, direction, boundary, distance,
expansion and social position. Time is metaphorically expressed through images of
flow, path, pressure, change, speed and historical continuity. Life, in turn, is
conceptualized as a journey, struggle, development, test, stage or process of
transformation. These metaphorical models help journalists present complex
political, economic, social and cultural events in a more vivid and understandable
form.
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Ingliz va o’zbek tillaridagi media Yo'ldosheva Shafoat Yo'ldosh qizi

matnlarida makon, zamon va shafoat. 7994.yuldosheva@gqul.com
.. Magistrant,

haYOt metaforalarmmg O’zbekiston davlat jahon tillari universiteti

ifodalanish usullari

Annotatsiya Mazkur maqolada ingliz va o’zbek tillaridagi media matnlarida makon, zamon va

hayot metaforalarining ifodalanish usullari qiyosiy-lingvistik hamda kognitiv
yondashuv asosida tahlil gilinadi. Zamonaviy tilshunoslikda metafora faqat badiiy
tasvir vositasi sifatida emas, balki inson tafakkuri, dunyoni anglash jarayoni va
mavhum tushunchalarni idrok etishning muhim kognitiv mexanizmi sifatida
garaladi. Shu nugtayi nazardan media matnlari alohida ahamiyatga ega, chunki
ular jamoatchilik fikrini shakllantiradi, ijtimoily munosabatlarga ta'sir ko'rsatadi
hamda muayyan xalgning lisoniy dunyoqgarashi va madaniy qadriyatlarini aks
ettiradi. Magolada makon, zamon va hayot konseptlarining ingliz va o’zbek
jurnalistik nutqida metaforik birliklar orqali ganday ifodalanishi o’rganiladi. Media
tilida makon ko’pincha harakat, yo'nalish, chegara, masofa, kengayish, ijtimoiy
mavgqe va taraqqiyot maydoni kabi ma’nolar bilan bog’liq holda namoyon bo'lad..
Zamon esa oqim, yo'l, bosim, tezlik, o’zgarish, tarixiy davomiylik va kelajakka intilish
obrazlari orqali metaforik tarzda ifodalanadi. Hayot tushunchasi esa safar, kurash,
sinov, rivojlanish, bosqich, tanlov va o’zgarish jarayoni sifatida talgin qilinadi.
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Bunday metaforik modellar ommaviy axborot vositalarida murakkab siyosiy,
(gtisodiy, ijtimoly va madaniy hodisalarni obrazli, ta'sirchan va tushunarli tarzda
yoritishga xizmat gilad..

Kalit so’zlar Metafora, konseptual metafora, media matni, jurnalistik diskurs, makon metaforasi,
zamon metaforasi, hayot metaforasi, ingliz tili

Cnoco6bl BbipakeHusa metagop HOnpowesa Wagoar 0npow kusu
NPOCTPaHCTBaA, BPeMeHM U XKU3HMU shafoat. 1994.yuldosheva@gmail.com

o MazaucmpaHm,
B @HI/IMMNCKNX 1 y36eKcKkunx Y36ekckull 20cydapcmeeHHeill yHusepcumem
MeanatTeKkCTax MUpPOBbIX A3bIKO8
AHHOTauus B 0OaHHOlU cmamee paccmampuearomcs cnocobsel 8blpaxeHUs Memagop

npocmMpaHcmea, 8peMeHu U XU3HU 8 aHeAUUCKUX U y36ekckux meduamekcmax Ha
OCHOBe  CPasHUMEIbHO-/IUH2BUCMUYECKO20 U KO2HUMUBHO20 nodxodos. B
cospeMeHHOU JluH2BUCMUKE Memagopa paccMampueaemcss He MmoJIbKO Kak
cpedcmeao xydoxecmeeHHOU 8bIpa3umesbHOCMU, HO U KaK 8AXKHbIU KO2HUMUBH®bIU
MexXaHU3M, C NOMOWjbO KOMOPO20 Yesloeek 0CcMbIicusaem abcmpakmHsie A8/1eHuUs,
coyuasaeHele npoyeccel U Ky/lbmypHsie yeHHocmu. C 3mol mouku 3peHus
meduamekcmsl  umerom  ocoboe  3Ha4yeHue, NOCKOJbKY OHU  aKMUBHO
go3delicmsyrom Ha obwecmeeHHoe CO3HaHUe, opMupyrom coyuanbHele
npedcmassieHUs U 0Mpaxxarom A3e6lK08yH KGpMUHy MUpa onpeodenéHHo20 Hapooa.
B cmamee aHanusupyemcs, kakum o6pasom KOHyenmel NpoCMpaHcmea, epemMeHu
U JKU3HU penpeseHmMupyromcsi nocpedcmeoMm Memaghopuyeckux eouHuy 8
aHaautickom u y36ekckoM XypHaaucmckom ouckypce. B s3vike cpedcme maccogoli
uHgopmayuu  npocmpaHcmeo  4yacmo  accoyuupyemcs € O8UXeHueM,
HanpasseHueM, 2paHuyeli, paccmosHueM, pacwiupeHuem, coyuaasHou nosuyuel u
cpepoli pazsumus. Bpemsa memagpopuyecku sbipaxaemcs Yepe3 obpasel Nnomoka,
nymu, 0ae/sieHus, CKoOpocmu, u3MeHeHul, ucmopuydeckoli npeemMcmeeHHocmu u
ycmpemaéHHocmu e 6ydywee. Xu3Hb, 8 c8or0 o4vepedb, KOHYenmyaausupyemcs
kak nyme, 6opeba, ucneimaHue, passumue, 3man, 8elbop U npoyecc
mpaHcgpopmayuu.  [Mo0obHble  Memadhopuyeckue  mModenu  NO380AAOM
XypHaaucmam 6osee 0b6pasHo, 8eipazumesbHO U 00CMynHO npedcmasasme
C/I0XKHble noiumu4yeckue, 3KOHOMUYeckue, CoyuUaabHele U Ky/lbmypHsie cobbimus.

KnroueBble Memadpopa, koHyenmyaneHas Memaghopa, Meoduamekcm, XypHaAAUCmMckul
cnoBa duckypc, memaghopa npocmpaHcmea, memaghopa epemeHu, Memagopa Xu3Hu,
aHeaulckul A3biK

Introduction is increasingly studied as a cognitive and
In modern linguistics, metaphor is no communicative phenomenon through which
longer regarded only as a decorative stylistic people understand, interpret and evaluate
device used to make speech more expressive. It reality. Human thinking is largely based on
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metaphorical associations, because many
abstract concepts such as time, life, progress,
crisis, success, failure and social change are
difficult to explain without reference to more
concrete  experiences. For this reason,
metaphor occupies an important place in the
study of language, culture and communication
(Lakoff, 1980).

Media texts are one of the most active
spheres where metaphors are widely used.
Newspapers, online news portals, television
reports, interviews, analytical articles and
publicistic materials do not simply transmit
information; they also influence the reader’s
perception of events. Through metaphorical
expressions, media discourse can present
political, economic, social and cultural
processes in a more vivid, emotional and
convincing way. For example, expressions
connected with movement, direction, growth,
decline, journey, struggle, barrier, speed or flow
help journalists describe complex realities in a
form that is easier for the audience to
understand.

The concepts of space, time and life are
especially  significant  in  metaphorical
representation. Space is often connected with
ideas of direction, distance, border, position,
expansion and limitation. In media texts, social
development may be described as moving
forward, political relations may be presented as
entering a new stage, and economic difficulties
may be interpreted as obstacles on the path of
progress. Time, in turn, is frequently
conceptualized as a moving object, a valuable
resource, a pressure or a continuous flow.
Media language often uses such metaphorical
models to describe rapid changes, historical
processes, future expectations and current
challenges. Life is commonly represented as a
journey, struggle, test, process of growth or
transformation. These metaphors help to
express human experience, social values and
national worldview (Lakoff, 1987).

The comparative study of English and
Uzbek media texts is important because each
language reflects not only universal patterns of
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human cognition, but also culturally specific
ways of perceiving the world. English media
discourse  often  emphasizes individual
progress, competition, innovation, speed and
institutional development. Uzbek media texts,
while also using universal metaphorical models,
frequently reflect collective values, national
identity, social harmony, historical memory and
moral experience. Therefore, the analysis of
metaphors in both languages makes it possible
to reveal similarities and differences in the
linguistic representation of reality.

The relevance of this article is determined
by the growing role of media discourse in
shaping public consciousness and by the
necessity of studying metaphor as a powerful
means of meaning-making. In the context of
globalization and intercultural communication,
the comparison of metaphorical expressions in
English and Uzbek media texts allows
researchers to better understand how
language, culture and cognition interact. Such
analysis is also useful for translation studies,
because metaphors often create difficulties in
transferring meaning from one language into
another.

The aim of this article is to analyze the
ways of expressing metaphors of space, time
and life in English and Uzbek media texts and
to identify their linguistic, cognitive and cultural
features. The object of the research is
metaphorical expressions used in English and
Uzbek media discourse. The subject of the
research is the semantic, conceptual and
functional characteristics of metaphors related
to space, time and life. The study focuses on the
role of these metaphors in creating imagery,
expressing evaluation, influencing readers and
reflecting the national-cultural worldview of
English and Uzbek speakers.

Thus, the investigation of space, time and
life metaphors in English and Uzbek media
texts contributes to a deeper understanding of
metaphor as a linguistic, cognitive and cultural
phenomenon. It also demonstrates that
metaphor is not only a means of stylistic
expression, but also an essential instrument of



/The Lingua Spectrum
Coy(fo, e4go um

interpreting social reality in modern media
communication.

Theoretical interpretation
metaphor in media discourse

Metaphor is one of the most important
linguistic and cognitive means through which
people understand and describe reality.
Traditionally, metaphor was studied mainly as
a stylistic device used in literary texts to create
imagery and expressiveness (Lakoff, 1987).
However, in modern cognitive linguistics,
metaphor is interpreted as a way of thinking,
conceptualizing and evaluating the world
(Semino, 2008). It means that metaphor is
not limited to poetry or fiction; it actively
functions in everyday speech, political
communication, advertising, journalism and
media discourse.

In media texts, metaphor performs
several important functions. First, it helps to
explain  complicated social, political and
economic processes in a simple and
understandable way. Second, it gives emotional
and evaluative meaning to the information.
Third, it influences the reader’s attitude toward
the described event. Fourth, it reflects the
cultural worldview of a certain linguistic
community. Therefore, the study of metaphors
in English and Uzbek media texts is significant
not only from a linguistic point of view, but also
from cultural, cognitive and communicative
perspectives.

Media discourse is characterized by
expressiveness, clarity, persuasion and social
influence. Journalists often use metaphorical
expressions in order to attract readers’
attention and make information more effective.
For example, economic growth may be
described as “a step forward”, political conflict
as "a battle”, social crisis as “a storm”, and
reforms as “a new path of development.” In
Uzbek media texts, similar metaphorical
constructions can be observed in such
expressions as “taraqqiyot yo'li", “islohotlar
bosqichi”, "hayot sinovlari”, "vaqt talabi”,
“"kelajak sari intilish.” These expressions show
that metaphor helps media language to
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images.

Expression of space metaphors in English
and Uzbek media texts. Space is one of the
fundamental categories of human cognition.
People understand many abstract concepts
through spatial experience. In media texts,
space metaphors are widely used to express
development, social  position,  political
direction, economic expansion and cultural
change. Spatial metaphors are based on such
notions as up/down, forward/backward,
inside/outside, near/far, center/periphery,
border, field, road and direction (Lakoff, 1987).

In English media texts, the concept of

space is often connected with progress and

movement. Expressions such as “moving
forward,” "a step toward democracy,” "a new
direction in foreign policy,” "expanding

economic opportunities,” “entering a new
stage,” and “crossing political boundaries” are
frequently used. These metaphors represent
social and political processes as physical
movement in space. For instance, when a
country is said to be “moving forward,” it does
not literally move in space; rather, the
expression means that the country is
developing or improving.

In Uzbek media texts, space metaphors
are also actively used. Expressions such as
“taraqqiyot yo'lidan borish,” "yangi bosgichga
ko'tarilish,” “islohotlar maydoni,” “kelajak sari
gadam tashlash,” “xalgaro maydonga chigish,”
“ijtimoiy hayotda o'z o'rnini topish” are
common in journalistic language. These
examples show that the concept of space is
often associated with national development,
social activity, public participation and
historical progress.

A comparative analysis shows that both
English and Uzbek media texts use the
metaphorical model PROGRESS IS FORWARD
MOVEMENT. In English, this model is expressed
through phrases like “to move ahead,” “to go
forward,” "a path to success.” In Uzbek, it
appears in such expressions as “oldinga siljish,”
“taraqqiyot sari yurish,” “rivojlanish yo'li.” The
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similarity can be explained by the universal
human experience of movement: people
usually associate forward movement with
improvement and backward movement with
decline.

However, there are also cultural
differences. English media discourse often uses
space metaphors in  connection with

competition, global position and institutional
development. Uzbek media discourse, on the
other hand, frequently connects space
metaphors with national progress, collective
movement,  social unity and  moral
development. For example, the Uzbek
expression “xalq bilan birga taraqgiyot yo'lidan
borish” contains not only the idea of progress,
but also the idea of collective participation and
social harmony .

Expression of time metaphors in English
and Uzbek media texts. Time is an abstract
concept, and it is difficult to describe without
metaphor. In many languages, time is
understood  through movement, value,
pressure, flow and direction. In media texts,
time metaphors are especially important
because journalism always deals with current
events, historical processes and future
expectations.

In English media texts, time is often
conceptualized as a moving object or a limited
resource. Expressions such as “time is running
out,” "the future is approaching,” “a turning
point in history,” “a period of uncertainty,” “a
race against time,” and “the flow of events” are
widely used. These metaphors show that
time is perceived as something dynamic,
valuable and sometimes threatening. For
example, the phrase “time is running out”
creates a sense of urgency and pressure. It is
often used in political, environmental or
economic contexts.

In Uzbek media texts, time metaphors are
also rich and meaningful. Expressions such as
“vaqt talabi,” “zamon bilan hamnafas bo'lish,”
“davr ruhi,” "tarixiy bosqich,” "kelajak sari
intilish,” “vaqgt sinovi,” “bugungi kun talabi” are
frequently found in journalistic discourse.

"nou
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These metaphors represent time as a social
force, historical condition or moral test. For
instance, “vaqt talabi” means not simply a
demand of time, but a necessity created by
social development and historical
circumstances.

Both English and Uzbek media texts use
the metaphorical model TIME IS MOVEMENT.
In English, this can be seen in expressions like
“time passes,” “the future comes,” “years go
by.” In Uzbek, similar meanings are expressed
through "vaqt o'tadi,” "kelajak
yaginlashmoqda,” “yillar ortda qolmoqda.”
These metaphors are universal because human
beings perceive time through changes,
movement and sequence.

Another common metaphorical model is
TIME IS A RESOURCE. In English media
discourse, this model appears in phrases such
as "save time,” “waste time,” "invest time,” "time
is valuable.” In Uzbek, similar expressions are
used: “vaqtni tejash,” "vaqtni behuda sarflash,”
"vaqtdan  unumli  foydalanish.”  These
expressions reflect the practical and social
importance of time in modern life.

At the same time, Uzbek media texts
often give time a more moral and historical
meaning. Expressions like “zamon sinovi,” “tarix
saboglari,” "davr talabi” show that time is
connected with responsibility, experience and
national memory. English media texts, by
contrast, often emphasize speed, deadlines,
urgency and change. This difference reflects
certain cultural and communicative tendencies
in both languages.

Expression of life metaphors in English and
Uzbek media texts. Life is one of the most
metaphorically rich concepts in language. Since
life includes many experiences, emotions,
difficulties and changes, it is often described
through concrete images such as journey,
struggle, test, game, road, stage and growth. In
media texts, life metaphors are used to discuss
social issues, human stories, public values and
national development.

In English media discourse, life is often
represented as a journey. Expressions such as

nou
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“life journey,” “a road to success,” “a difficult
path,” “new chapter in life,” “crossroads,” “life
challenges,” and “moving on” are widely used.
These metaphors present life as a process of
movement from one stage to another. For
example, the phrase “a new chapter in life”
suggests change, renewal and personal
development.

Another important metaphor in English
media texts is LIFE IS A STRUGGLE. This model
appears in expressions such as “fight for a
better life,” "battle against poverty,” “struggle
for survival” "overcome obstacles.” Such
metaphors are often used in social, political and
humanitarian contexts. They create emotional
intensity and emphasize human effort.

In Uzbek media texts, the concept of life
is also frequently expressed through the
metaphors of journey, test, struggle and
growth. Expressions such as “hayot yo'li,”
“hayot sinovlari,” “turmush tashvishlari,” “baxt
sari intilish,” "hayot maktabi,” “orzular sari
gadam,” "yangi hayot bosgichi” are common.
These metaphors show that life is understood
as a meaningful process connected with
experience, patience, moral strength and social
responsibility.

The metaphor LIFE IS A JOURNEY is
universal in both languages. English media
texts may use “path of life” or "journey to
success,” while Uzbek texts use “hayot yo'li” or
“muvaffaqiyat sari yo'l.” In both cases, life is
presented as movement toward a certain goal.
However, Uzbek media texts often contain
stronger moral and collective meanings. For
example, "hayot maktabi” emphasizes
experience and wisdom, while “hayot sinovlari”
suggests patience, endurance and spiritual
strength (Safarov, 2006).

In  English media discourse, life
metaphors often focus on individual
achievement, personal choice and self-

realization (Fowler, 1991). In Uzbek media
discourse, life metaphors are more frequently
related to family, society, moral values and
collective well-being. This does not mean that
one language lacks the meanings found in the
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other; rather, it shows that each language gives
priority to different cultural aspects of the same
universal concept.

Functional features of metaphors in
English and Uzbek media texts. Metaphors in
media texts perform not only descriptive, but
also persuasive and evaluative functions (Bell,
1991). They help journalists to interpret events
and guide the reader's perception. For
example, if an economic problem is described
as "“a barrier,” the reader perceives it as
something that can be overcome. If reforms are
described as "a road to progress,” they are
understood as a necessary and positive
process. If social difficulties are presented as
“life tests,” they gain moral and emotional
significance.

In English media texts, metaphorical
expressions often serve to create a dynamic
and competitive image of reality. Political and
economic processes are frequently presented
as races, battles, challenges or movements
toward success. Such metaphors reflect the
importance of activity, efficiency, innovation
and competitiveness in English-language
media discourse (Cameron, 2003).

In Uzbek media texts, metaphors often
serve to strengthen ideas of national
development, social unity, moral responsibility
and historical continuity. Expressions such as
"yangi taraqqiyot bosqichi,” "kelajak sari dadil
gadam,” “milliy yuksalish yo'li,” “vaqt talabi,”
"hayot sabog'i” show that metaphor is used to
express not only information, but also values.
These metaphors create a positive emotional
tone and connect current events with broader
national and cultural meanings.

Another important function of metaphor
in media texts is simplification. Political
reforms, economic strategies, social changes
and international relations may be difficult for
ordinary readers to understand. Metaphors
make these processes more accessible
(Musolff, 2004). For example, the metaphor
“economic growth is rising” or “iqtisodiy o'sish
yuqorilamoqda” helps readers imagine
economic development as upward movement.

"noou
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Similarly, “a crisis wave” or “ingiroz to’lgini”
presents a complex social phenomenon
through the image of natural movement.

Metaphors also perform an emotional
function. They can create hope, fear,
confidence, urgency or sympathy. For instance,
“a bright future” and "yorqin kelajak” create a
positive image, while “a dark period” and “og'ir
davr” express difficulty and uncertainty. Thus,
metaphor becomes a powerful instrument in
shaping public opinion.

Similarities and differences between
English and Uzbek metaphorical expressions

The Lingua Spectrum
Volume 5, May 2026

The analysis of English and Uzbek media
texts shows that both languages share many
common metaphorical models. This s
connected with universal human experience.
People in different cultures experience space,
time and life through the body, movement,
direction, growth and change. Therefore,
metaphors such as LIFE IS A JOURNEY, TIME IS
MOVEMENT, PROGRESS IS FORWARD
MOVEMENT, DIFFICULTY IS AN OBSTACLE and
SUCCESS IS UPWARD MOVEMENT exist in both
English and Uzbek.

For example:

Conceptual metaphor

English expression

Uzbek expression

Life is a journey

a path of life, life journey

hayot yo'li, umr yo'li

Time is movement .
coming

time passes, the future is

vaqt o'tadi, kelajak
yaginlashmoqda

Progress is forward movement

move forward, step ahead

oldinga siljish, taraqgiyot sari
gadam

Difficulty is an obstacle

overcome barriers

to'siglarni yengib o'tish

Success is upward movement

rise to success

yuksak marralarga erishish

Table 1.

At the same time, there are important
cultural distinctions. English media
metaphors are often shaped by concepts of
individualism, competition, innovation and
speed. Uzbek media metaphors tend to
reflect social solidarity, national identity,
moral values and historical experience. For
example, English media may describe reforms
as "a competitive race for progress,” while
Uzbek media may describe them as "xalq
farovonligi  yo'lida amalga oshirilayotgan
islohotlar.” The first expression emphasizes
competition and movement, while the second
emphasizes social welfare and collective
purpose.

This difference is especially visible in life
metaphors. English media often presents life as
a field of personal achievement and self-
realization. Uzbek media often presents life as
a process connected with family, society,
morality and patience. Therefore, metaphorical

371

analysis helps to reveal not only linguistic
meanings, but also cultural values hidden
behind words.

Media language has a strong influence
on how people understand events. Metaphors
are among the main tools of this influence.

When readers encounter metaphorical
expressions, they do not simply receive
information; they also receive a certain

interpretation of reality. In this sense, metaphor
is connected with ideology, evaluation and
social perception.

For example, if migration is described as
“a wave,” it may create an image of a powerful
and uncontrollable movement. If economic
reforms are described as “a path to prosperity,”
they are presented as positive and necessary. If
time is described as “running out,” the reader
feels urgency. If life is described as “a struggle,”
attention is focused on difficulties and human
effort.
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In both English and Uzbek media texts,
metaphors help to organize public discourse.
They make abstract concepts visible and
emotionally meaningful. They also create a
bridge between language and culture.
Through metaphors of space, time and life,
media texts show how society understands
development, change, responsibility, success
and future.

Thus, metaphorical expressions in media
texts are not accidental linguistic ornaments.
They are  meaningful  cognitive and
communicative structures. Their analysis allows
us to understand how English and Uzbek media
discourse represents social reality and how
language participates in the formation of public
consciousness.

Conclusion

In conclusion, the analysis of space, time
and life metaphors in English and Uzbek media
texts shows that metaphor is not only a stylistic
means of expression, but also an important
cognitive and communicative tool. Through
metaphorical language, media texts make
abstract social, political, economic and cultural
processes more concrete, understandable and
emotionally influential for readers. Metaphors
help journalists not only describe events, but
also interpret them, evaluate them and guide
public perception.

The study reveals that both English and
Uzbek media texts widely use universal
conceptual metaphors such as LIFE IS A
JOURNEY, TIME IS MOVEMENT, PROGRESS IS
FORWARD MOVEMENT, DIFFICULTY IS AN
OBSTACLE, and SUCCESS IS UPWARD
MOVEMENT. These similarities are connected
with common human experience, since people

perceive the world through movement,
direction, space, change and personal
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experience. Therefore, many metaphorical
models in both languages have similar
cognitive foundations.

At the same time, the research

demonstrates that metaphorical expressions in
English and Uzbek media discourse have
certain national and cultural features. In English
media texts, metaphors are often associated
with individual progress, competition, speed,
innovation and institutional development. In
Uzbek media texts, metaphors more frequently
reflect collective values, national identity, social
harmony, historical memory and moral
responsibility. This shows that metaphor is
closely connected with the cultural worldview
of a nation.

Space metaphors in both languages
mainly express movement, direction,
development, social position and progress.
Time metaphors represent time as movement,
resource, pressure, historical stage or social
demand. Life metaphors are commonly based
on the ideas of journey, struggle, test, growth
and transformation. These metaphorical
models perform explanatory, persuasive,
evaluative and emotional functions in media
discourse.

Thus, the comparative study of
metaphors of space, time and life in English and
Uzbek media texts allows us to understand the
relationship  between language, culture,
cognition and mass communication more
deeply. The results of the research may be
useful for cognitive linguistics, comparative
linguistics, media linguistics, translation studies
and intercultural communication. Metaphor
should therefore be considered as one of the
key linguistic mechanisms through which
media discourse represents reality and shapes
social consciousness.
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