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Beyond the proper name: Sodiqova Sabohat llhomgizi

secondary person nominations as
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Senior Teacher,

markers of social identity in Nordic International University

digital media discourse
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The article examines secondary person nominations in digital media discourse as
linguistic resources for representing and indexing social identity. The research
focuses on how alternative nominative units used to refer to individuals foreground
socially or communicatively salient characteristics of the referent. The analysis
demonstrates that secondary nominations may foreground professional roles, social
status, group dffiliation, cultural positioning, or other socially significant attributes
of individuals. Particular attention is given to the distinction between nomination
and evaluation, since the evaluative meaning of a nominative unit cannot be
determined solely by its lexical meaning and may emerge through contextual
interaction. The study proposes an analytical relationship expressed as referent —
salient feature — secondary nomination — social identity — contextual function,
which provides a framework for examining the interaction between nomination,
discourse, and identity in digital media texts. The findings contribute to the study of
secondary nomination at the intersection of discourse analysis, sociolinguistics, and
digital media research.

Secondary nomination, person nomination, social identity, digital media discourse,
discourse representation, evaluation

Ragamli media diskursida shaxs Sodiqova Sabohat llhomgizi

ikkilamchi nominatsiyalari ijtimoiy
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Annotatsiya

Mukhiddinova Dilyora Sherzodovna
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Mazkur magqgolada ragamli media diskursida shaxsga nisbatan qo'llanuvchi
tkkilamchi nominatsiyalar ijtimoly identifikatsiyani ifodalovchi va aktuallashtiruvchi
lisoniy vosita sifatida tadqiq etiladi. Tadgiqotda shaxsni nomlash uchun
go'llanadigan mugqobil nominativ birliklarning referentga xos ijtimoly yoki
kommunikativ jihatdan muhim belgilarni qanday aktuallashtirishi tahlil gilinad..
Ikkilamchi nominatsiya, diskursiv reprezentatsiya va lisoniy identifikatsiya
yondashuvlariga tayangan holda ozbek, ingliz va rus tillaridagi raqamli media
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materiallari o’rganiladi. Tadgigotda kontekstual, semantik, pragmatik va qiyosiy
tahlil usullaridan foydalanilib, ikkilamchi nominatsiyaga asos bo’luvchi belgi, u
orqali faollashadigan ijtimoly kategoriya hamda nominativ birlikning muayyan
kontekstdagi kommunikativ funksiyasi aniglanadi. Tahlil natijalari ikkilamchi
nominatsiyalar shaxsning kasbiy faoliyati, ijtimoiy maqomi, guruhiy mansubligi,
madaniy mavqeyi va boshqa ijtimoiy ahamiyatli xususiyatlarini aktuallashtirishi
mumekinligini  ko'rsatadi. Tadgigqotda nominatsiya va baholash munosabatini
farglashga alohida e'tibor qaratiladi, chunki nominativ birlikning baholovchi
mazmuni faqat uning lug'aviy ma’nosi asosida belgilanmaydi, balki kontekst
ta’sirida yuzaga kelishi mumkin. Maqgolada referent — salient feature — ikkilamchi
nominatsiya — ijtimoly identifikatsiya — kontekstual funksiya munosabati asosidagi
tahliliy model taklif etilib, u ragamli media matnlarida nominatsiya, diskurs va
(dentifikatsiya o'rtasidagi alogani tadqiq etishga xizmat giladi.

Kalit so’zlar Ikkilamchi nominatsiya, shaxs nominatsiyasi, ijtimoiy (dentifikatsiya, ragamli media
diskursi, diskursiv reprezentatsiya, baholash

BTOquHble HOMMHaU‘“M nwu‘a KakK Cop,vu(osa CaboxaTt Nnxom kusm

o s.sodigova@nordicuniversity.or:
MapKepbl COLMaNbHOM (qova@nordicuniversity.org
Cmapuwuti npenodasamenns,

WAEHTUYHOCTU B LUdppoBoMm MexdyHapoOHsiii yHusepcumem Hopduk

Meauaguckypce
MyxuaanHoBa ilunépa Lep3ogoBHa

dilyoramuhiddinova2 @gmail.com

CmyodeHm,

TypuHckul nosumexHu4Yeckul yHugepcumem
e TawkeHme

AHHOTaLMA B cmamee uccnedyromcs  8mMopuydHble  HOMUHAUUU uya 8 yugpposom
meduaduckypce Kak f3bikosble cpedcmed penpeseHmayuu u akmyaausayuu
coyuaneHol udeHmuyHocmu. OCHOBHOe 8HUMaAHue ydenaemcs MOMY, KAaKum
obpasom anemepHamMueHble HOMUHAMUBHble eOUHUYbl, UCNhoJb3yemble 014
0b603Ha4YeHUs  KOHKpemHo20  /uyd,  aKkmyasausupyrom  COYUd/aeHO — UAU
KOMMYHUKAMUBHO  3HA4YuMele  npusHaku pegepeHma. B  uccredosaHuu
NPpUMeHAOMCA  KOHMeKCMya/bHsil, CeMaHmu4eckul, npazmamudeckut  u
conocmasumesioHblli MemoObl, NO3BOJIAOW4UE B8bIABUMb NPU3HAK, Jexawjul 8
0CHOBe 8MOPUYHOU HOMUHAYUU, COYUA/IbHYH Kame2opuro, aKkmyasausupyemyro
nocpedcmeomM  OAHHO20  NPU3HAKd, U  KOMMYHUKAMUBHYI  (QYHKYUIO
HOMUHAaMueHoU eOUHUUbl 8 KOHKpPemHOM KOHmekcme. Pe3ysiemamel aHaausa
NoKasel8arom, 4mo 8mopuy4Hele HOMUHAUUU MO2ym  aKmyaausuposame
NpogeccuoHaIbHY pOJb, COUUAIbHbLIU CMamyc, 2pynnosyro NpuHaodaexHocme,
Ky/JImypHYr No3uyuto U Opyaue CoyuasbHO 3HAYUMble Xapakmepucmuku AUya.
Ocoboe 8HUMaHuUe ydensemcsa pazepaHUYeHUro HOMUHAYUU U OYeHKU, NOCKO/IbKY
OyeHoYHoe 3Ha4yeHue HOMUHAMueHOU eduHuybl He ece20a onpedessiemcs eé
JleKcuYeckuM 3HadeHueM U Moxem gopmuposameca nod eo3delicmeuem
KoHmekcma. B cmamee npedsnazaemcs aHansumudeckas mooesb pegpepeHm —
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3Ha4YuUMBbIU NPU3HAK — 8MOPUYHAS HOMUHAYUS — COYUAIbHAs UOeHMUYHOCMb —
KOHMeKkcmyanbHas  yHKyus, nossgossrowads  uccnedosame  83aUMOCBs3b
HOMUHayuu, JOuckypca U udeHMuU4YHocmu 8 yugpossbix Meduamekcmax.
[NosyyeHHble pe3ysibmamel paclupsom B03MOXHOCMU U3y4YeHUs 8MOopuYHOL
HOMUHAQYUU  Ha nepecevyeHUU  OUCKYpC-AGHAAU3d,  COYUOAUH2BUCMUKU U
cospemeHHbIx uccedosaHuli yugpposelx meoua.

KnroueBbie
c/ioBa

BmopuuHaa HomuHayus,

HOMUHayus /uya,
yugposoli Meduaduckypc, OUCKYpCUBHAs penpe3eHmMayus, oyeHO4YHOCMb

Introduction

The rapid development of the digital
communication environment is expanding the
ways of naming individuals and how
perceptions of them are shaped in modern
media discourse. While a person’s proper name
serves as the primary means of identifying the
referent in traditional communication, modern
media texts frequently employ various
nominative units to repeatedly designate the
same individual. Such units do more than
simply re-identify the referent; they highlight
specific social, professional, cultural, or
evaluative characteristics. In this regard, the
phenomenon of secondary nomination can be
viewed not only as a means of identifying an
individual but also as a tool for discursively
constructing their social image.

Theoretical framework

Nomination is a fundamental linguistic
process expressing the relationship between
language and reality; it concerns the capacity of
linguistic units to name objects, phenomena,
and individuals, as well as to distinguish them
communicatively. The  development of
nomination theory has focused particularly on
the semantic, onomasiological, and
communicative aspects of the naming process.
When the naming process is investigated as a
crucial facet of speech activity, nomination is
viewed not merely as the existence of ready-
made names, but as a process involving the
conceptualization and expression of reality
through linguistic means (Kubryakova, 2004).
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From this perspective, the process of naming
an individual offers communicative possibilities
that extend beyond the simple identification of
a referent.

The issue of changes in the meaning
and function of nominative units holds a
significant place in the theory of secondary
nomination. V.N. Telia links secondary
nomination to the use of existing linguistic
naming resources for a new naming function
and explains its various forms through
semantic shifts and naming mechanisms (Telia,
1977). In this approach, secondary nomination
is viewed as a phenomenon involving the
naming of a new referent through existing
nominative means. Consequently, when
analyzing secondary nomination, it is essential
not only to determine how the unit names the
referent but also to consider the additional
semantic and connotative content that
emerges through this act of naming. The
functional potential of secondary nomination
within text and discourse has also been
examined from various perspectives in
subsequent research. While V.G. Gak (1977)
investigated types of nomination and the
stylistic  application of renaming, ES.
Kubryakova (2004) focuses on the cognitive
and speech-related aspects of nominative
activity. These studies demonstrate that
secondary nomination can be investigated not
merely as a lexical-semantic phenomenon, but
as one linked to text and communicative
activity.
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The issue of the social content of
nomination becomes increasingly significant
when examining the nomination of individuals
from a discourse perspective. In the discourse-
historical approach developed by Reisigl and
Wodak, the nomination (or referential) strategy
encompasses how social actors, objects, events,
and processes are named and constructed
within discourse. Their model distinguishes
between  nomination and  predication:
nomination relates to naming or referentially
constructing a social actor in discourse,
whereas predication involves attributing
specific qualities and characteristics to them.
Within this approach, metaphors, metonyms,
anthroponyms,  units indicating  group
membership, and other nominative devices are
viewed as tools that shape the representation
of social actors in discourse (Reisigl & Wodak,
2001; 2009). These theoretical perspectives can
be directly applied to the issue of how
individuals are named in media discourse. This
is because, in media texts, an individual is
represented not only by a proper name but also
by other nominative units linked to their
profession, status, activities, or public image.
For instance, English terms such as the
billionaire, the activist, the reformer, or the
outsider not only refer to a specific individual
within a given context but also signal which
aspect of that person is being highlighted as
communicatively significant. However, the
relationship between such units and social
identity must be determined within each
specific context; it would be incorrect to
conclude that the act of naming automatically
implies a specific value judgment.

The issue of identity construction
through linguistic means also occupies a
significant place within the field of sociocultural
linguistics. Viewing identity as a social and
cultural phenomenon emerging through
language and other semiotic practices, M.
Bucholtz and K. Hall emphasize that identity
can be indexed via various linguistic resources
— including labels, implicatures, stances, styles,
and other linguistic units. In their model,
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identity is interpreted not as a fixed, static
category, but as a phenomenon that emerges
during linguistic interaction and is linked to
relationships and social context (Bucholtz &
Hall, 2005). This approach offers significant
methodological  potential for  studying
secondary  nominations of individuals.
Specifically, nominative labels applied to a
person —such as the scientist, the entrepreneur,
the activist, or others — can be viewed not
merely as referential units, but as linguistic
tools that activate a specific social position of
the individual within the text. In doing so, the
researcher must analyze the usage of this
naming in a specific discourse and its
relationship with other textual elements, rather
than equating its lexical meaning with a pre-
existing social identity.

At the same time, existing research has
often examined the issues of secondary

nomination, discursive nomination, and
identification  within separate theoretical
frameworks. While studies on secondary

nomination focus primarily on the semantic
mechanisms of naming and the emergence of
new nominative functions, sociolinguistic
research on identification centers on the
capacity of linguistic units to index personal
and social positions. The discourse-historical
approach, meanwhile, links nomination to the
discursive construction of social actors. The
intersection of these three approaches -
specifically, the activation of a socially salient
attribute of an individual within discourse
through the act of naming — offers a promising
avenue for more systematic study using digital
media materials. Digital media is particularly
significant for investigating this issue, as
modern news and journalistic texts often
employ a succession of different nominative
units to refer to the same entity. While the
choice of nomination is likely linked to the
text's informative, referential, stylistic, or
evaluative functions, each instance requires
verification  through contextual analysis.
Consequently, this study treats secondary
nomination not merely as a unit expressing a
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“pre-existing” identity, but as a nominative tool
capable of indexing a socially salient aspect of
an individual within a specific communicative
context.

Materials and Methods

Accordingly, the primary objective of the
study is to determine the functional-semantic
and discursive characteristics of secondary
nominations applied to individuals within
digital media discourse, specifically regarding
the expression of social identity. Based on
media materials in Uzbek, English, and Russian,
the study analyzes which social attributes are
actualized by these nominative units, the
semantic means through which these attributes
are expressed, and the communicative
functions the nominations perform within
specific contexts. The study utilizes nominative
units referring to individuals drawn from digital
media discourse in Uzbek, English, and Russian.
The material selected includes online news,
journalistic articles, interviews, and texts
published by media outlets on digital
platforms. The primary criterion for compiling
the corpus is that the nominative unit identifies
a specific individual not by their proper name,
but rather based on a socially or
communicatively salient characteristic — that is,
a trait significant to the context. For instance,
units such as the billionaire, the activist, the
reformer, and the outsider were analyzed not
merely in terms of their lexical meaning, but
also regarding which specific individual they
refer to and the specific attribute upon which
that reference is based within a given text.

The study employs several methods that
complement each other. Contextual analysis
serves to determine the meaning a nomination
generates within a specific text. This process
takes into account the nominative unit's
relationship with the preceding and following
context, information regarding the referent,
and its communicative function. Semantic
analysis is used to determine the characteristic
upon which a nomination is based and how
that characteristic relates to the social
identification of the referent. Pragmatic
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analysis focuses on revealing the author's
communicative intent, the orientation toward
the audience, and the role of the nomination in
shaping an individual's media image.
Comparative analysis makes it possible to
identify the commonalities and differences
among nominations in Uzbek, English, and
Russian. This involves comparing not only the
lexical forms of the nominative units but also
the social meanings they generate within
various cultural and discursive contexts.

Results and Discussion

One significant area of the analysis
concerns nominations that reflect an
individual's professional activity and social
status. In expressions such as the scientist, the
entrepreneur, the activist, the coach, the
billionaire, or the statesman, the individual’s
functional role in society is foregrounded -
either replacing the referent’'s proper name or
appearing alongside it. For example:

The billionaire announced a
investment project...

In this context, the term “the billionaire”
presents the individual not merely as a simple
referent, but as a social actor possessing
economic status. If the subsequent text details
their investment activities, business decisions,
or economic initiatives, the professional or
status-related function of the designation is
further reinforced. However, it would be
methodologically incorrect to automatically
interpret the term “the billionaire” as an
evaluative designation in every context.
Whether the term carries a positive, negative,
or neutral value depends on the surrounding
context, the accompanying predicative
elements, and the communicative purpose. For
instance, in an article focused on economic
success, “the billionaire” might serve as a
neutral identifier; conversely, in a context
linking wealth to social inequality, the
nomination is likely to acquire additional
evaluative connotations.

new

In this regard, research findings
demonstrate the necessity of distinguishing
between  nomination and  evaluation.
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Nomination primarily serves to identify a
referent through a specific attribute, whereas
axiological (evaluative) meaning often emerges
from the context. One of the key concepts
proposed based on this analysis is the “salient
feature” — that is, a characteristic of a referent
that becomes prominent in a specific
communicative situation. During the process of
secondary nomination, a single feature,
specifically, one relevant to the text is selected
from among all the attributes associated with
the individual. For instance, an individual might
be a politician, an entrepreneur, a father, a
social activist, and a public figure. However, in
a business news report, this person might be
described as “the entrepreneur”; in an article
about a social movement, as “the activist”;
and in a political piece, as “the reformer.”
Thus, the representation of a single referent
through various designations allows for the
highlighting of different social facets of that
individual, depending on the communicative
context.

The obtained results can be interpreted
at the intersection of three theoretical
perspectives. First, the concept of secondary
nomination developed by Telia provides a
theoretical basis for explaining the mechanism
by which an existing naming unit is employed
in a new referential or naming function.
Second, the views of Reisigl and Wodak
regarding nomination and referential strategies
enable an analysis of how nomination
represents social actors within discourse. Third,
the approach to identity proposed by Bucholtz
and Hall allows for viewing person-referring
nominative  units as  contextual and
interactional resources for linguistic identity
construction.

Based on the integration of these three
approaches, this study interprets secondary
nomination not merely as an "alternative name”
for an individual, but as a linguistic tool that
selects a specific social aspect of the referent
and foregrounds it within a concrete
communicative situation. This interpretation
allows for the distinction of three
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interconnected of
nomination:
e the semantic layer — the attribute upon
which the nomination is based:;
e the identificational layer - the social
category through which this attribute
represents the individual;
e the pragmatic-discursive layer — the
communicative function the nomination
performs within a specific media context.
Consequently, it becomes evident that
the secondary nomination of an individual is a
phenomenon far more complex than simple
synonymic substitution. Overall, the research
findings allow for the characterization of
secondary nominations of individuals in digital
media discourse as nominative tools that index
social identity, foreground a salient attribute of
the referent, and—depending on the context —
may incorporate evaluative content. This
approach establishes a methodological
framework for linking nomination theory with
discourse and identity studies, as well as for
conducting a comparative analysis of the
functional potential of nominative units across
trilingual media materials.

Conclusion

In conclusion, one of the principal
findings of the study is that the relationship
between secondary nomination and social
identity is fundamentally context-dependent. A
nominative expression cannot necessarily be
interpreted as evaluative solely on the basis of
its lexical meaning. Its evaluative potential may
emerge through its interaction  with
surrounding predicates, modifiers, contextual
information, and the broader communicative
purpose of the media text. This distinction
makes it possible to differentiate the referential
and identificational function of a nomination
from its potential axiological function. A person
may simultaneously = possess numerous
professional, social, cultural, and personal
characteristics, yet a particular media context
may foreground only one of them. The selected
characteristic can subsequently become the
basis for secondary nomination. The resulting

layers secondary
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relationship can therefore be represented as:
referent salient feature — secondary
nomination — social identity — contextual
function. This model brings together insights

-

from research on secondary nomination,
discourse representation, and linguistic
identity. In particular, it complements

approaches that examine nomination as a
means of representing social actors and
approaches that conceptualize identity as
constructed and indexed through linguistic
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intentional
Rather,
through
analysis.

Overall, secondary person nominations
should be understood not simply as
alternatives to proper names, but as context-
sensitive linguistic resources through which
particular aspects of individuals become
communicatively salient. Their study therefore
provides a productive intersection between

identity-construction  strategy.
its function must be established
contextual and discourse-based

interaction. At the same time, the proposed
framework does

nomination  theory, discourse analysis,

not assume that every sociolinguistics, and contemporary digital

secondary nomination constitutes an media research.
|
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