fThE Lingua Spectrum The Lingua Spectrum
Cogito, exgo dum

Volume 4. December 2024

Translating media texts in multilingual settings

Satibaldiev Erkinjon

Senior teacher

Uzbek state world languages university
d1smay1597@gmail.com

Annotation. In an era marked by global connectivity, media texts often traverse multiple
linguistic and cultural boundaries. This circumstance has elevated the importance of translation as
a tool for effective intercultural communication. Specifically, translating media content between
English, Russian, and Uzbek requires a nuanced understanding of pragmatic meaning and the
influence of language dominance. This article offers a comprehensive analysis of existing literature
on the translation of media texts across these three languages, focusing on pragmatic challenges, the
role of English as a global lingua franca, cultural and linguistic specificities, and recommended
translation strategies. Drawing on key theoretical and empirical works — including foundational
studies in translation theory, pragmatics, and multilingual education — this discussion illuminates
how language dominance and pragmatic features shape translational decisions. The findings
highlight the necessity of balancing linguistic accuracy with cultural adaptability to preserve
communicative intent. Ultimately, this article emphasizes that meeting pragmatic equivalence in
cross-linguistic media translation demands rigorous awareness of socio-cultural norms, language
hierarchies, and audience expectations.
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Annomayun. B snoxy, ommeuennyro 2n00anvHbIMU CEA3AMU, MEOUAMEKCIbL  YACO
nepecexkarom MHONCECMEO SA3bIKOGLIX U KVIAbMYPHBIX SPpAHUY. Imo 0OCmosmenscmeo nogvluiaem
BAJICHOCMb NEPeBo0d KAK UHCMPYMeHma S@P@EeKmusHOU MeNCKYIbMYPHOU KOMMYHuKayuu. B
YacmHocmu, nepesoo MeOUaKOHMeHMA ¢ AHSAUNCKO20, PYCCKO20 U Y30EKCKO20 A3bIK08 mpedyem
MOHKO20 NOHUMAHUSL NPASMAMUYECKO20 CMbICILA U IUAHUSL OOMUHUPYIOUWe20 A3bIKa. B amoii cmamve
npeonazaemcs 8CeCMOPOHHULL AHANU3 CYUecmayiouell Iumepamypuvl no nepegooy Meouamekcmos
Ha 9Mu Mpu S36IKa C AKYEHMOM HA Npazmamuyeckue npoonemvl, poib AHSIUNUCKO20 s3bIKA KaK
2N100aNbHO2O NUHEBA-PPAHKA, KYIbMYPHbIE U A3bIKOBbIE 0COOEHHOCMU, A MAK}Ce PeKOMEeHOYeMble
cmpamezuu nepeeooa. Onupasice Ha Kiouesvle Meopemuieckue U SIMIupudecKue pabomol, 8KI0OYAs
@yHoamenmanvhvle UCCIE008aAHUS 8 00IaACMU MeopuU Nepesood, NPpaAeMamuKku U MHO20A3bIYHO20
0b6pazoeanus, >ma OUCKYCCUS NPOIUGAEN C8em HA MO, KAK OOMUHUPOBAHUE S3bIKA U
npazmamuyeckue 0cobeHHOCmuU IUsAlom Ha nepegooueckue peutenus. Ilonyyennvle pesynvmamol
NOOYEPKUBAIOM He0OX0OUMOCMb COON0OeHUsT OANAHCA MeNHCOY TUHESBUCTNIUYECKOU MOYHOCMbIO U
KVIbMYPHOU A0anmupyemocmyio 01 COXPAHEHUS KOMMYHUKAMUBHO20 3amblcid. B koneunom
cueme, 8 3MOL CMAMbe NOOYEPKUBAEHICL, YMO OOCMUNCEHUE NPACMAMUYLECKOU IKBUBALEHMHOCIIU
npu MexcvA3bIKosoMm nepesode MEJIUA mpebyem cmpo2o2o NOHUMAHUSA COYUOKYIbMYPHBIX HOPM,
AZBIKOBBIX UEPAPXULL U OHCUOAHULL AYOUMOPUU.
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9KBUBANEHMHOCTD

Media matnlarini ko*p tilli sozlamalarda tarjima qilish
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Annotatsiya. Global ulanish bilan ajralib turadigan davrda media matnlari ko ‘pincha bir
nechta lingvistik va madaniy chegaralarni kesib o‘tadi. Ushbu holat tarjimaning samarali
madaniyatlararo aloga vositasi sifatida ahamiyatini oshirdi. Xususan, media-kontentni ingliz, rus va
o ‘Zbek tillari o ‘rtasida tarjima gilish pragmatik ma 'no va til ustunligi ta ‘sirini nozik tushunishni talab
giladi. Ushbu magola pragmatik muammolarga, ingliz tilining global lingua franca sifatidagi roliga,
madaniy va lingvistik o ziga xosliklarga va tavsiya etilgan tarjima strategiyalariga e 'tibor garatib,
ushbu uchta til bo‘yicha media matnlarini tarjima qilish bo ‘yicha mavjud adabiyotlarni har
tomonlama tahlil gilishni taklif etadi. Asosiy nazariy va empirik asarlarga, shu jumladan tarjima
nazariyasi, pragmatika va ko ‘p tilli ta’lim sohasidagi fundamental tadgigotlarga asoslanib, ushbu
munozara tilning ustunligi va pragmatik xususiyatlari tarjima garorlarini ganday shakllantirishini
yoritadi. Topilmalar kommunikativ niyatni saglab golish uchun lingvistik aniglikni madaniy
moslashuvchanlik bilan muvozanatlash zarurligini ta’kidlaydi. Oxir ogibat, ushbu magolada
tillararo media tarjimasida pragmatik ekvivalentlikka erishish ijtimoiy-madaniy me yorlar, til
ierarxiyalari va tomoshabinlarning taxminlari to‘g‘risida qgat’iy xabardorlikni talab qilishi
ta ’kidlangan.

Kalit se‘zlar: tarjima, media matnlar, ko ‘p tillilik, pragmatika, til ustunligi, ingliz, rus, o zbek,
madaniy moslashuv, kommunikativ ekvivalentlik

Introduction

In an increasingly interconnected world, media outlets — including television networks,
streaming platforms, news websites, and social media — circulate content across linguistic and cultural
borders with unprecedented speed. This global distribution underscores the growing need for nuanced
translation, particularly for audiences that navigate more than one language in their daily lives (Cenoz
& Gorter, 2011). The intersection of media and multilingualism is especially critical in regions where
English, Russian, and Uzbek coexist in varying degrees of dominance. English, for instance, often
serves as a global lingua franca, while Russian retains historical and regional prestige, and Uzbek
serves as a vital symbol of national identity in Uzbekistan and surrounding areas (Satibaldiyev, 2022;
Satibaldieva, 2024).

Translating media texts among these three languages presents distinct challenges. Content
producers, journalists, and translators must carefully consider cultural preferences, historical
contexts, and audience expectations to achieve pragmatic and communicative equivalence. As House
(2015) suggests, translation is not merely the transfer of words from a source language to a target
language; it is also an act of intercultural communication. This stance calls for heightened sensitivity
to pragmatic markers, registers, and socio-cultural norms. The role of language dominance is equally
relevant, as English’s global influence can impact translator choices — even when translating into or
out of Russian and Uzbek (Baker, 2018).
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Against this backdrop, the goal of this study is to analyze existing literature to better
understand the challenges, strategies, and influences of pragmatics and language dominance in
translating media texts across English, Russian, and Uzbek. Specifically, the article aims to:

1. Identify how language dominance shapes translators’ decisions, especially regarding

English’s global status.

2. Examine the role of pragmatics in ensuring effective cross-cultural communication,
highlighting the complexities of pragmatic equivalence.

3. Investigate cultural and linguistic specificities that emerge in translations between Russian
and Uzbek, illuminating how these norms affect media text localization.

4. Explore translation strategies and best practices recommended by theorists and practitioners
to preserve meaning, intent, and cultural resonance.

By synthesizing insights from academic works and empirical studies, this article offers a broad
perspective on how translators navigate linguistic hierarchies and pragmatic concerns to produce
media texts that achieve communicative goals. Ultimately, this inquiry addresses a pressing concern
for linguists, translators, and media professionals working in an increasingly globalized and
multilingual environment.

Literature Review

Translation studies as a formal discipline has evolved significantly since the mid-20th century,
with earlier text-centric approaches gradually expanding to incorporate pragmatics, sociolinguistics,
and cultural studies (Baker, 2018). Pragmatics — the study of language use in context — has become
indispensable for understanding how meaning is negotiated between speakers or, in the case of
translation, across texts destined for different cultural audiences (Mey, 2001).

Baker (2018) underscores that translators must look beyond lexical and grammatical aspects,
incorporating pragmatic strategies that shape how an utterance is interpreted. This includes
recognizing speech acts, implicatures, politeness markers, and cultural references that might
otherwise be lost in a literal translation. House (2015) similarly argues that translation can only be
effective when pragmatic function and style are faithfully adapted to the target context. These
perspectives offer a robust theoretical foundation for examining the tensions and decisions involved
in translating media texts, which often carry culturally loaded meaning and require a careful
negotiation of registers, tones, and discourse conventions.

Language dominance shapes how speakers perceive and use different languages in
multilingual settings. English’s global prevalence has led to widespread borrowing of its vocabulary
and syntactic patterns, influencing translation norms in many regions (Cenoz & Gorter, 2011). In
contexts where Russian and Uzbek coexist, the historical prestige of Russian as a lingua franca in the
post-Soviet space remains significant (Satibaldiyev, 2022; Catubanaues, 2022). Meanwhile, Uzbek
has gained momentum as a cornerstone of national identity and cultural expression (Rafikova, 2020).

Such language hierarchies have a direct bearing on translation practices. When localizing
media content from English into Uzbek, translators may feel a need to retain certain English
loanwords for modern or technical concepts, reflecting English’s informational dominance.
Conversely, translating from Russian to Uzbek might require adjustments that account for long-
standing cultural bonds and shared histories. Scholars like Tinaz and Satibaldiev (2024) highlight that
translators often face a strategic choice: conform to the cultural norms of the target language or
preserve the source language’s unique style and expression. This tension is even more pronounced in
media texts, where immediacy, clarity, and cultural resonance are paramount.

Pragmatic equivalence centers on preserving the function and intended perlocutionary effect
of a message in the target language (House, 2015). Media texts — whether news segments, talk shows,
or social media updates — are loaded with rhetorical devices, cultural references, and socially situated
cues (Baker, 2018). These features pose challenges for translators who must replicate the impact of
the original message while aligning with the pragmatic norms of the target audience (Mey, 2001).
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Sources such as Mey (2001) and Rafikova (2020) underscore that linguistic adaptations often
revolve around idiomatic expressions, politeness strategies, and culturally specific references. For
instance, how Russian speakers address social status, hierarchy, or politeness can differ significantly
from English norms, thereby requiring careful translation decisions to maintain politeness markers or
degrees of familiarity. Uzbek, conversely, may emphasize indirect communication or culturally
bound metaphors, further complicating the translator’s task of preserving pragmatic force
(Satibaldieva, 2024).

According to House (2015), the functional dimension of a media text — its communicative
purpose — must remain intact if the translation is to be considered successful. News reports, for
example, prioritize clarity and factual accuracy, whereas talk shows might rely on humor,
colloquialisms, and spontaneity. Translators thus face the dual challenge of maintaining the text’s
stylistic flavor while also ensuring comprehensibility (Baker, 2018). These dynamics become
complex when multiple languages are involved. Translators working from English to Russian or
Uzbek may find themselves modifying the text’s level of formality or emotional tone to align with
local broadcasting norms, as reported by Tinasz and Catubaiaues (2024).

Rafikova (2020) offers a detailed look at how Russian-Uzbek translations can highlight
different facets of linguistic and cultural specificity. These concerns are rooted in historical
interactions and policies that shaped the two languages’ social functions in Central Asia. Uzbek
translations often prioritize cultural adaptation, aiming to resonate with local idioms, proverbs, and
references to communal values. Russian expressions that rely on post-Soviet cultural jokes or
references to shared historical events may not elicit the same response from younger Uzbek-speaking
audiences, necessitating either substitution or detailed explanation (Rafikova, 2020; Caru6anaues,
2022). Such adaptations align with Cenoz and Gorter’s (2011) emphasis on the holistic approach
needed for multilingual education, where learners and audiences must navigate cultural codes
embedded in language choices.

Additionally, technology-driven shifts have accelerated changes in Uzbek’s lexical inventory,
prompting debates over the use of internationalisms vs. preserving “pure” Uzbek lexical forms
(Satibaldieva, 2024). Translators must judge whether adopting globalized terminology (often derived
from English or Russian) will enhance clarity or risk diluting cultural identity. These linguistic and
cultural considerations underscore the intricate balance that translators must strike to maintain
meaningful cross-cultural communication.

Mey (2001) advocates a pragmatic approach that involves deeply understanding the context,
audience, and purpose of the text. Translators should not only consider word-level equivalences but
also evaluate how social norms, power dynamics, and politeness conventions operate in each
language community. In media contexts, such strategies might include:

1. Localization: Altering references, idioms, or brand names to align with local practices.
2. Hybridization: Preserving certain foreign elements to signal authenticity or global awareness

(Baker, 2018).

3. Calquing: Translating literal structures or expressions when they can effectively convey the
intended meaning.

4. Cultural Substitution: Replacing untranslatable cultural markers with equivalents familiar
to the target audience.

Such strategies must be selected and balanced on a case-by-case basis. Tinaz and Satibaldiev
(2024) discuss how, in translating modern digital media content, decisions may tilt toward more
explicit localization because of rapid cultural references in social media, memes, or internet slang.
Meanwhile, House (2015) reminds us that these strategies should never eclipse the overarching goal
of preserving communicative function and pragmatic clarity.

Methodology
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This article employs a qualitative literature review methodology designed to synthesize key
academic contributions on translating media texts across English, Russian, and Uzbek. Rather than
collecting primary empirical data, the study collates and interprets existing research to identify
patterns and knowledge gaps. The research design focuses on two core themes: (1) the impact of
language dominance on translation decisions, and (2) the role of pragmatics in preserving
communicative intent. These themes emerged from repeated references in the literature to English’s
global hegemony and the vital importance of pragmatic equivalence (Baker, 2018; House, 2015).

The sources reviewed for this study include:

o Foundational works in translation studies: e.g., Baker (2018) and House (2015), which
articulate general translation theories and frameworks.

e Research on multilingual education: e.g., Cenoz and Gorter (2011), whose work illuminates
the holistic approach to teaching and practicing multilingual communication.

e Pragmatics: e.g., Mey (2001), which offers an introduction to pragmatic concepts relevant
for translation.

o Case studies in Russian-Uzbek translation: e.g., Rafikova (2020), focusing on cultural and
linguistic specificity; Tina3z & Catubanaues (2024) and Carubanaues (2022) on strategies in
media texts.

o Further references on language interaction and speech interference: e.g., Satibaldiyev
(2022), Carubanmuer (2022), underscoring how contact linguistics can inform translational
decisions when languages interact.

o Contemporary discussions of digital-era linguistic dynamics: e.g., Satibaldieva (2024),
focusing on computational linguistics and modern media.

An integrative approach was used to identify relevant materials, with searches conducted
through academic databases such as JSTOR, Taylor & Francis, Springer, and specialized translation
and linguistics journals. The references also included works in Russian to capture regionally specific
perspectives.

A content analysis was performed to extract recurring themes, challenges, and strategies
across the selected sources. The analysis proceeded in three stages:

1. Initial Coding: Identifying references to language dominance, pragmatics, and translation
strategies.

2. Comparative Analysis: Evaluating how different authors approach similar problems, such as
pragmatic equivalence or the use of cultural substitution.

3. Synthesis: Consolidating common findings into coherent categories representing the core
issues in translating media texts between English, Russian, and Uzbek.

The final synthesized themes address language dominance of English, challenges in pragmatic
equivalence, cultural/linguistic specifics of Russian-Uzbek, and recommended strategies for effective
translation.

Research Results

The literature consistently emphasizes English’s role as a global language shaping media
translation practices (Baker, 2018; Cenoz & Gorter, 2011). Translators working from English into
Russian or Uzbek often note that English’s widespread lexicon of technological and cultural terms
has infiltrated local parlance, making partial retention of English words appealing for authenticity
(House, 2015). However, Tinaz and Caru6anaues (2024) caution that uncritical acceptance of
English loanwords can lead to an oversaturation that dilutes target-language identity. As a result,
translators frequently adopt a balanced approach — employing English-derived terms when they
enhance clarity or signal modernity, yet substituting or recontextualizing them to respect local norms.

Given the cultural distance between English-speaking, Russian-speaking, and Uzbek-
speaking contexts, the challenge of achieving pragmatic equivalence is substantial (Mey, 2001).
House (2015) highlights that pragmatic equivalence requires translators to preserve illocutionary
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force, register, and politeness strategies. For media texts, this task can be especially difficult due to
diverse genres, such as entertainment, news reporting, interviews, or social media content, each with
distinct pragmatic norms.

In the case of English-to-Russian translations, adjustments are often required for directness or
formality levels, as Russian cultural norms can demand a more formal approach, particularly in
journalistic contexts (Rafikova, 2020). Conversely, transferring content from Russian to English may
require a “lightening” of formal expressions or insertion of hedging devices to match English’s
preference for perceived politeness. Translating either from English or Russian into Uzbek demands
an entirely different set of pragmatic considerations: honoring politeness forms tied to kinship or age,
respect forms prevalent in Uzbek culture, and the indirectness often characterizing Uzbek rhetorical
styles (Satibaldiyev, 2022; Satibaldieva, 2024).

The significance of cultural adaptation emerges as a prominent theme in Russian-Uzbek
translations (Rafikova, 2020). Close historical ties mean that Russian terms have become integrated
into Uzbek, yet divergences remain in worldview, cultural connotations, and pragmatic usage. For
instance, Uzbek may rely on culturally specific idioms linked to rural life or family structures,
nuances that might be absent in Russian or English. Replacing or modifying these expressions is
necessary for cross-linguistic intelligibility, yet it must not compromise the text’s emotive impact.

Cenoz and Gorter’s (2011) concept of a holistic approach to multilingual education aligns
with the broader strategy needed for translating media texts. The translator’s job extends beyond
lexical matching to encompass cultural knowledge, historical awareness, and sensitivity to shifting
linguistic norms. Studies on speech interference and facilitation (Satibaldiyev, 2022) show that lexical
borrowing or code-switching in bilingual communities can either enrich or confuse the final
translation. Hence, the translator’s intimate knowledge of how these communities use language in
real-life contexts becomes indispensable.

Collectively, the literature points to a set of core strategies that yield more effective
translations in multilingual environments involving English, Russian, and Uzbek (Baker, 2018;
House, 2015; Mey, 2001):

1. Contextual Sensitivity: The translator must possess deep cultural awareness, understanding
how each language treats politeness, humor, register, and other pragmatic markers.

2. Flexible Localization: Where feasible, adapt cultural references, brand names, and idiomatic
phrases to align with target-language norms, but selectively retain foreign terms for clarity or
stylistic effect (Tinaz & Carubanaues, 2024).

3. lterative Review: Engage in a multi-step revision process — initial translation, editing for
cultural resonance, and final consultation with native speakers to verify pragmatic equivalence
(House, 2015).

4. Technology Integration: Use computational tools for consistency checks in terminology and
phraseology, especially helpful in large-scale media translations (Satibaldieva, 2024).
However, rely on human expertise to address contextual subtleties.

5. Collaboration: Work in tandem with subject-matter experts, cultural consultants, and
bilingual media professionals to refine pragmatic nuances (Rafikova, 2020; Kamariddinovna,
2024).

These strategies underscore that translating media texts in a multilingual context is both an art
and a science — demanding rigorous linguistic analysis and creativity to capture a message’s essence
without neglecting its cultural and pragmatic underpinnings.

Discussion

The dominance of English often materializes in global media texts, pushing translators in non-
English contexts to conform to international standards of discourse (Baker, 2018). Yet in the Russian-
Uzbek axis, there remains a strong impetus to showcase national identity, which can counterbalance
English’s hegemony. Mey (2001) observes that pragmatic force is shaped by both speaker intention
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and social context; thus, translators must account for how English can overshadow local rhetorical
traditions. The choice to preserve or domesticate English expressions becomes a microcosm of
broader sociolinguistic power dynamics.

Digital media have accelerated linguistic change, with cross-border exchanges now occurring
in real time (Nigora Satibaldiyeva, 2023). This dynamic environment fosters constant borrowing and
coinage, challenging translators to stay abreast of neologisms, slang, and emergent cultural
references. Satibaldieva (2024) further documents how computational linguistics can detect patterns
in usage, enabling translators to maintain consistency and adapt to audience shifts. Nevertheless, the
evolving nature of language also risks the devaluation of local idioms if global influences overshadow
them. Striking a balance between maintaining authenticity and achieving clarity remains an ongoing
challenge for translators of media content.

Cenoz and Gorter’s (2011) emphasis on a holistic approach to multilingual education suggests
that translation competencies must extend beyond mechanical word-for-word methods to include
cross-cultural understanding, critical thinking, and audience awareness. In practice, translator training
programs might incorporate modules on pragmatics, media literacy, and sociolinguistic patterns in
English, Russian, and Uzbek. Additionally, policy initiatives in multilingual societies could guide
translators with standardized glossaries and best practices, although rigid prescriptivism might stifle
the creativity and flexibility demanded by media translation (Kamariddinovna, n.d.).

Equipping future translators with advanced intercultural communication skills becomes
especially urgent as governments, organizations, and media corporations worldwide seek to reach
diverse audiences. This includes fostering an understanding of how speech interference or facilitation
can emerge when multiple languages intersect (Satibaldiyev, 2022), ensuring that translators
anticipate and manage potential misunderstandings or culture-specific references that might
otherwise undermine communicative clarity.

Conclusion

In summation, translating media texts in contexts where English, Russian, and Uzbek
converge requires deft navigation of both linguistic and sociocultural terrains. The existing literature
underscores the critical role of pragmatics and language dominance in shaping translation strategies,
with English’s prominence as a global lingua franca influencing everything from lexical choice to
rhetorical style (Baker, 2018). At the same time, Russian-Uzbek translations showcase how shared
historical experiences and cultural nuances can either simplify or complicate translators’ work,
necessitating astute adjustments to achieve pragmatic equivalence (Rafikova, 2020).

Achieving successful translations of media texts goes beyond mere linguistic accuracy.
Translators must consider audience expectations, socio-political contexts, and evolving cultural
norms. As House (2015) and Mey (2001) argue, pragmatic equivalence remains the cornerstone of
communicative success, requiring attention to implicatures, politeness strategies, and discourse
conventions. To this end, implementing flexible strategies such as localization, hybridization, or
cultural substitution can preserve both the meaning and impact of the source text.

Educational and policy frameworks must incorporate these insights, ensuring that emerging
translators develop the intercultural competence and technological literacy necessary for
contemporary media landscapes (Cenoz & Gorter, 2011). Likewise, research into machine translation
and computational tools could further optimize large-scale translation efforts, though care must be
taken to capture the nuances of pragmatic meaning often overlooked by automated systems
(Satibaldieva, 2024).

Ultimately, the complexities of translating media texts in multilingual environments — and
specifically in the triad of English, Russian, and Uzbek — reflect broader questions about identity,
power, and cultural exchange. In bridging these languages, translators facilitate mutual understanding
and preserve cultural diversity, demonstrating the far-reaching implications of pragmatic and
language-dominance considerations. As global connectivity deepens, so too will the demand for
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skilled translators capable of balancing linguistic fidelity with cultural resonance. Recognizing and
embracing these dynamics is vital for shaping the future trajectory of multilingual media translation.
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