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Newspaper Headlines: Linguistic Structures, Cultural Nuances, and Reader Engagement
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Annotation. This article offers a comprehensive examination of newspaper headlines, focusing
on their linguistic features, cultural nuances, and rhetorical impact. Beginning with an overview of
how headlines evolved as a specialized journalistic genre, the paper explores their syntactic,
semantic, and pragmatic aspects. It then analyzes cross-cultural variations by comparing English-
language headlines with those from other linguistic traditions, highlighting how sociocultural and
linguistic factors shape the composition and interpretation of headlines. Drawing on relevant
research, including cognitive and typological insights, the discussion underscores the significance of
headlines in shaping public discourse, influencing perceptions, and facilitating translation strategies.
The article concludes with practical implications for educators, journalists, and translators,
emphasizing the need to navigate language universals and cultural specifics to create effective,
ethically responsible headlines that resonate with diverse audiences.
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I'azeTHbIE 32ar0J10BKHU: JIUHTBUCTHYECKHE CTPYKTYPbI, KYJbTYPHbIC HIOAHCHI U BOBJICYCHUE
yuTaresjen

HUpooa babaesa,
npenooasameib,
V3bexckuii 2ocyoapcmeennviil yHusepcumem mMuposvix sA36lK08

Annomayua. B cmamve npedcmasnen 6cecmopoHHUll 0030p 2A3eMHLIX 3A20JI08KO8 C
AKYeHmMoM HAa UX JUHSBUCTNUYECKUE OCOOEHHOCMU, KYIbMYPHYIO CReYUu@uKky u pumopuyecKoe
goz0elicmaue. Paccmampueaemcs ucmopuueckas 360n0yus 3a20108K08 KAK 000020 dHcanpa
HCYPHATUCIMUKY, A MAKXHCe UX CUHMAKCU4ecKue, ceMammuyeckue u npazmamudeckue acnekmol.
Ilymém cpasHeHus aHeNOA3BIYHBIX 3A20J08K08 C NPUMEPAMU U3 OpPY2UX A3bIKOBLIX MPAOUyUll
BbIABNIAIOMCSA  COYUOKYILIMYPHbIe U JUHeGUCIUYECKUe (HAaKmopbl, 6aualowue Ha Cco30aHue U
gocnpusimue 3a20106K08. Hcnonv3ys pesyrbmamuvl  COBPEMEHHLIX UCCAO008AHUL,  BKAIUAS
KOCHUMUBHblE U MUNONIO2UYECKUEe NOOX00bl, dA8MOp NOO4epKuUsdaem poib  3A20]108K08 6
Gopmuposanuu 0duecmeeHHol OUCKYCCUlY, YNPAGIeHUU 80CHpUAmMuUemM U paspabomxe cmpamezuii
nepegooa. B 3asepwienuu cmamovu npusooamcs npaxmuieckue peKoMeHoayuu O0as nedazozos,
HCYPHATIUCIOB U NEepeso0YUKO8, NPU IMOM NOOYEPKUBAEMCS BANCHOCMb YYEMa A3bIKOGLIX
VHUBepcanuli U KYIbMYpPHLIX PA3Iuduil 8 cO30aHuu 9QP@OEeKmusHblX U IMUYECKU Bbl6ePEeHHbIX
3a207106K08, CNOCOOHBIX 3AUHMEPECOB8AMb WUPOKYIO Ay OUMOPUIO.

Kniouesvie cnosa: cazemmuvie 3a20106KU, JNUHSBUCTIUYECKUU AHATU3, MENHCKYIbMYPHA
KOMMYHUKAYUSL, MeOUAOUCKYPC, 806lleyeHue uumamerell
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Annotatsiya. Ushbu maqolada gazeta sarlavhalarining lingvistik xususiyatlari, madaniy
omillar va ritorik ta’siri keng ko ‘lamda ko ‘rib chigiladi. Avvalo, sarlavhalarning jurnalistik janr
sifatida shakllanish tarixi tahlil etilib, ularning sintaktik, semantik va pragmatik jihatlariga e’tibor
qaratiladi. Maqgolada ingliz tilidagi sarlavhalar boshqa tillardagi namunalar bilan gqiyoslanib,
sarlavhalarning yaratilishi va tushunilishida ta’sir ko ‘rsatadigan sotsiomadaniy hamda lingvistik
omillar yoritiladi. Kognitiv va tipologik yondashuvlarni ham o ‘z ichiga olgan zamonaviy tadqgiqotlar
asosida sarlavhalarning jamoatchilik fikrini shakllantirish, idrokni boshqarish va tarjima
strategiyalarini yaratishdagi roli ko ‘rsatib beriladi. Maqola yakunida o ‘qituvchilar, jurnalistlar va
tarjimonlar uchun amaliy tavsiyalar taqdim etilib, samarali va mas 'uliyatli sarlavhalar yaratishda
lingvistik universallar va madaniy tafovutlarni inobatga olish muhimligi ta’kidlanadi.

Kalit so‘zlar: gazeta sarlavhalari, lingvistik tahlil, madaniyatlararo kommunikatsiya, media
diskurs, o ‘quvchini jalb qilish

Introduction

Newspaper headlines constitute a defining feature of modern journalism, serving multiple
functions: capturing the essence of the news, attracting readership, and conveying emotional or
evaluative cues. Often the first—and sometimes the only—text segment a reader encounters,
headlines must be concise yet impactful. The density of information packed into headlines poses
linguistic, cultural, and rhetorical challenges. Over time, headline formats have evolved to reflect
broader shifts in journalistic practice and audience expectations (Conboy, 2010).

This article offers a detailed exploration of newspaper headlines by examining their linguistic
structures, cultural nuances, and the ways they engage readers. The study draws on a range of
scholarship, including insights from discourse analysis, cognitive linguistics, and sociolinguistics, to
highlight the complexities of interpreting and producing headlines in a globalized media environment
(Kamilovich, 2023). Included are discussions of universal features in headline construction, as well
as cultural and contextual variations that influence style and content. The paper also addresses ethical
considerations and proposes guidelines for those who craft headlines—journalists, editors,
translators—emphasizing the necessity for clarity, accuracy, and cultural sensitivity (Tunaz &
Carubanaues, 2024).

Following this introduction, the article is structured into several sections. First, the evolution of
the newspaper headline is briefly surveyed to contextualize its contemporary form. Next, key
linguistic features—morphological, syntactic, and semantic—are analyzed. The discussion then
extends to cross-cultural perspectives, highlighting how different languages and journalistic traditions
impact headline conventions. In addition, the piece examines rhetorical strategies employed in
headlines to influence reader engagement and underscores the ethical dimensions of such strategies.
Finally, the conclusion synthesizes main findings and offers directions for future research.

(Approx. Word Count so far: 270)

1. Historical Evolution of Newspaper Headlines

1.1. Early Development

Newspaper headlines, as we recognize them today, are a relatively recent invention in the
history of print. In the 17th and 18th centuries, early newspapers often featured lengthy, narrative
titles rather than concise headlines. The impetus for more compact headlines emerged with
technological advances in printing and the rise of mass readership (Smith, 1996). By the late 19th
century, headlines had taken on a more standardized form, partly influenced by economic pressures
to attract readers swiftly in a competitive market.

1.2. The Tabloid Revolution and Modern Adaptations

The early 20th century witnessed the emergence of tabloid journalism, which placed a premium
on sensational, attention-grabbing headlines. Short, punchy phrases—often featuring strong verbs and
emotionally charged language—became commonplace (Conboy, 2010). Later, with the advent of
digital media, headlines adapted once more, now competing for clicks in online environments.

45



/The Lingua Spectrum The Lingua Spectrum
00/4?/;. etgo dum

Volume 1. January 2025

Contemporary headlines must balance search engine optimization (SEO) needs, platform constraints
(such as Twitter’s character limits), and the traditional aim of conveying news succinctly (Andrew,
2016).

(Approx. Word Count so far: 470)

2. Linguistic Features of Newspaper Headlines

Newspaper headlines exhibit characteristic linguistic traits shaped by the need for brevity,
clarity, and impact. Understanding these features offers insights into how language users compress
information and evoke reader interest.

2.1. Morphological and Syntactic Characteristics

2.1.1. Reduced Articles and Auxiliary Verbs

One hallmark of English-language headlines is the frequent omission of articles (“a,” “an,”
“the”) and auxiliary verbs (“be,” “have”) to save space (Bell, 1991). For instance, rather than stating
“The President Is Meeting World Leaders,” a headline might read “President Meets World Leaders.”
Similar reduction can occur in other languages, though the extent and pattern of omission vary
according to grammatical rules. In highly inflected languages, morphological markers on nouns and
verbs might reduce the need for separate function words.

2.1.2. Use of Present Tense and Simple Verb Forms

Headlines often deploy the simple present tense to lend immediacy to the event: “Storm Hits
Coastal City” rather than “Storm Has Hit Coastal City.” This usage conveys a sense of urgency,
suggesting ongoing or recurrent news. Additionally, nominalizations (e.g., “Recession Fears” instead
of “Economists Fear Recession”) condense complex actions into compact phrases, though they may
obscure agents or intentions.

2.2. Semantic and Pragmatic Dimensions

2.2.1. Conciseness and Ambiguity

The drive for conciseness can generate ambiguity. For example, a headline like “Police Help
Dog Bite Victim” might spark confusion about whether police assisted the victim or aided the dog.
Such ambiguities often become fodder for humor, but they reflect the tension between brevity and
clarity.

2.2.2. Evaluative and Emotive Language

Headlines can incorporate evaluative adjectives (“spectacular,” “terrible,” “historic”) or
emotive verbs (“slam,” “blast,” “celebrate”) to shape reader response. Even seemingly neutral
headlines can exhibit subtle bias, influencing public perception by foregrounding certain aspects of
an event. Cognitive linguistics underscores the power of such lexical choices in framing how readers
mentally process and categorize news (Lakoff, 2004).

(Approx. Word Count so far: 770)

3. Cross-Cultural Perspectives on Newspaper Headlines

Newspaper headline conventions vary across languages and cultures, reflecting differences in
grammatical structure, journalistic norms, and societal values. Such variations gain particular
relevance when headlines are translated or adapted for multilingual audiences.

3.1. Comparative Structures and Styles

Research comparing English headlines to those in languages like Spanish, Chinese, or Arabic
finds distinct syntactic and rhetorical patterns (Valdeon, 2015). In languages with rich morphological
systems (e.g., Russian, Uzbek), inflections may convey aspect, tense, or politeness, thereby reducing
the impetus for elliptical constructions. Conversely, languages with minimal inflection might rely
more on word order or lexical cues to convey nuance.

Cross-cultural differences extend beyond grammar. In some cultural contexts, indirectness or
deference might be prioritized, leading to more subdued headlines. In others, sensationalism or
directness is considered more appealing to readers (Shoemaker & Cohen, 2006). Editors thus tailor
their headlines to align with audience expectations, balancing the desire for clarity with cultural norms
about politeness, directness, or emotional appeal.

2 ¢
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3.2. The Role of Language Contact and Bilingualism

The phenomenon of language contact can further complicate headline construction, especially
in regions where bilingualism or multilingualism is prevalent (Catu6annues, 2022). For instance, a
newspaper published in an area with two dominant languages might adopt hybrid forms in headlines,
mixing lexical items or idioms from both. While such code-switching can be an effective means of
connecting with bilingual readers, it can also pose comprehension challenges for monolingual
audiences.

Moreover, bilingual editors or translators must decide whether to maintain local cultural
references or adapt them to a wider global readership (Tunaz & Carubanaues, 2024). For example,
the literal translation of an idiomatic phrase might not resonate—or might even mislead—readers
unfamiliar with its cultural context. Hermeneutic strategies may be required to preserve the text’s
intent and cultural specificity while ensuring clarity (Steiner, 1975).

(Approx. Word Count so far: 1,070)

4. Rhetorical Strategies and Reader Engagement

An equally significant dimension of newspaper headlines lies in their rhetorical strategies.
Beyond succinctly conveying information, headlines aim to captivate readers, evoke emotions, and
potentially shape public opinion. The following subsections explore the rhetorical functions of
headlines, as well as their ethical ramifications.

4.1. Attention-Grabbing Techniques

4.1.1. Alliteration, Rhyme, and Wordplay

Literary devices are common in headline writing, serving to pique curiosity and improve
memorability. Alliteration (e.g., “Merkel’s Migrant Mission”), thyme (“Time to Climb for Crime?,”
albeit more playful), or pun-based wordplay (“High Stakes for Marijuana Legalization Debate”) can
draw reader interest. However, such devices may not always translate well across languages, as they
rely on phonological or semantic properties specific to a given language.

4.1.2. Intriguing Questions and Imperatives

Some headlines pose questions (“Could This Be the Next Tech Giant?”’) or issue imperatives
(“Meet the App That’s Changing Dating”). These forms invite the reader into a dialogic experience,
prompting curiosity or a sense of urgency. From a linguistic standpoint, question headlines or
imperative headlines exploit rhetorical structures that shift the cognitive load onto the reader—urging
them to seek answers or follow instructions (van Dijk, 1988).

4.2. Framing and Agenda-Setting

The notion of framing refers to how news outlets present an issue, emphasizing certain aspects
while downplaying others. Headlines act as powerful framing devices by distilling complex stories
into succinct statements (Entman, 1993). For instance, a headline focusing on the economic costs of
immigration frames the issue differently than one emphasizing humanitarian concerns. These choices
in framing can influence public discourse, directing attention to specific angles or solutions (Lakof,
2004).

4.3. Emotional Appeals and Sensationalism

Emotive headlines that highlight drama, conflict, or spectacle can drive readership, but they
also risk oversimplification or sensationalism. Terms like “shock,” “fury,” or “disaster” can escalate
emotional responses, overshadowing nuance (Conboy, 2010). While emotional appeals may increase
engagement, they can likewise perpetuate stereotypes or feed into moral panics (Shoemaker & Cohen,
2006).

(Approx. Word Count so far: 1,390)

5. Newspaper Headlines in Translation and Adaptation

Given the global reach of contemporary news media, headlines are frequently translated from
one language to another, or adapted for target audiences with different cultural backgrounds. This
process underscores critical questions about fidelity, clarity, and cultural resonance.

5.1. Equivalence vs. Localization

47



/The Lingua Spectrum The Lingua Spectrum
00/4?/;. etgo dum

Volume 1. January 2025

Translators of headlines face a dilemma: Should they strive for literal equivalence or tailor the
headline to align with the cultural and linguistic preferences of the target audience? Literal
translations risk producing awkward or ambiguous headlines, particularly when encountering
language-specific idioms, wordplay, or rhetorical devices. Conversely, a heavy-handed adaptation
might obscure the original text’s intent or rhetorical flair (Valdeon, 2015). The challenge lies in
balancing these imperatives so that the headline retains its communicative force while respecting the
source text’s integrity.

5.2. Impact on Reader Perception

Translation choices have tangible effects on reader perception. A headline that uses neutral
language in the source language might become more emotive or less so in the target language.
Depending on cultural norms, editors may opt to intensify or downplay emotional content. Scholars
have observed how such shifts can subtly alter the framing of news stories, thereby affecting cross-
cultural understanding and discourse (Tuna3 & Catubannues, 2024).

5.3. Case Example: Multilingual Headlines for Global News

A major international news event—Ilike a climate summit—generates headlines in dozens of
languages. While the English headline might read: “World Leaders Convene for Urgent Climate
Talks,” a Spanish version could read: “Lideres mundiales se retinen para debatir el urgente cambio
climatico,” emphasizing debate rather than mere convening. A Russian headline might highlight the
political dimension, while an Uzbek version underscores local environmental impacts. Each version,
shaped by linguistic and cultural norms, frames the same event differently.

(Approx. Word Count so far: 1,670)

6. Ethical Dimensions and Responsibilities

6.1. Accuracy and Truthfulness

Headlines carry an ethical burden to accurately represent the news story. Overly sensational or
misleading headlines—colloquially known as “clickbait”—can erode trust in media institutions
(Munger, 2020). Ethical headline writing demands a balance between attracting attention and
maintaining fidelity to the article’s core content. Journalistic codes of ethics often stipulate that
headlines must not distort or oversimplify the facts (SPJ Code of Ethics, 2014).

6.2. Bias, Representation, and Inclusivity

Headlines can propagate bias through language choices that marginalize or stereotype certain
groups. For instance, using loaded terms like “illegal immigrants” vs. “undocumented migrants”
shapes how readers conceptualize immigration (Entman, 1993). Similar concerns apply to issues of
race, gender, or disability. Editors wield influence over public discourse and have a responsibility to
select language that upholds standards of respect and inclusivity (Shoemaker & Cohen, 2006).

6.3. Sensitivity in Reporting Crises or Tragedies

In situations involving conflict, disasters, or tragedies, the emotional impact of headlines is
amplified. Sensational headlines in these contexts can trivialize suffering, incite panic, or exploit
grief. Ethical guidelines encourage editors to adopt a tone commensurate with the gravity of the event,
providing information without sensationalizing trauma. This resonates with the principles of crisis
communication, which prioritize clarity, empathy, and responsibility (Coombs, 2014).

(Approx. Word Count so far: 1,890)

7. Implications for Journalism, Translation, and Education

7.1. Journalistic Practices

News organizations can benefit from systematic awareness of linguistic and cultural nuances
when crafting headlines. Training editorial staff to recognize potential ambiguities, biases, or cross-
cultural misinterpretations fosters a more responsible news environment. Some media outlets
implement style guides or editorial checklists to ensure consistency in headline writing. Additionally,
collaboration with translators or cultural experts can minimize misunderstandings in multilingual
editions.

7.2. Translation and Localization Industry
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Professional translators and localizers must remain vigilant about the rhetorical and cultural
dimensions of headlines. Automated translation tools often fail to capture subtleties like puns,
idiomatic expressions, or cultural connotations. Hence, a hermeneutic approach—where translators
consider deeper contextual, historical, and cultural factors—can be more effective (Steiner, 1975).
Ongoing professional development programs could integrate modules on headline translation,
focusing on balancing literal meaning with rhetorical effect.

7.3. Language Pedagogy and Media Literacy

In educational contexts, analyzing newspaper headlines provides a unique entry point into
media literacy and language learning. By dissecting headlines, students can hone vocabulary,
grammatical knowledge, and critical thinking skills (Stempleski & Tomalin, 2001). For language
teachers, headlines represent authentic materials that illustrate how language is used in real-world
communication to convey messages concisely and persuasively. Media literacy curricula may include
exercises that challenge students to identify bias, evaluate rhetorical strategies, and propose
alternative headlines that adhere to ethical norms.

(Approx. Word Count so far: 2,110)

8. Contemporary Trends and Future Prospects

8.1. The Digital Environment

The shift toward digital news consumption has transformed headline writing, as headlines often
appear in social media feeds or search engine results. Click-through rates hinge on immediate impact,
incentivizing sensational or clickbait strategies. Simultaneously, readers may feel overwhelmed by
an abundance of headlines. This environment underscores the importance of designing headlines that
are both attention-grabbing and contextually accurate (Andrew, 2016). The ephemeral nature of
digital media also raises questions about how headlines function in echo chambers or filter bubbles,
where algorithmic personalization influences which headlines users see.

8.2. Automated Headline Generation

Emerging technologies in natural language processing (NLP) have led to experimental systems
that generate headlines automatically from article text. While these algorithms can mimic the brevity
and lexical choice typical of headlines, they often lack the nuanced judgment required for rhetorical
or ethical considerations (Munger, 2020). Future research could explore integrating ethical protocols
into Al-driven headline generation, ensuring that machine-generated headlines do not perpetuate bias
or misinformation.

8.3. Globalization and Localization

As global news agencies continue to expand, the tension between universal appeal and local
specificity grows more pronounced. Editors increasingly aim to craft headlines that transcend cultural
boundaries without sacrificing depth. This balancing act requires close cooperation among
journalists, translators, and cultural consultants, suggesting that the future of headline writing will be
characterized by interprofessional collaboration (Valdeon, 2015).

(Approx. Word Count so far: 2,350)

9. Conclusion

Newspaper headlines epitomize the art of concise communication, reflecting both the strengths
and pitfalls of linguistically compressed messages. Over the course of journalism history, headlines
have evolved from extended titles to pithy, impactful statements that shape public perception.
Through linguistic and rhetorical strategies—such as the use of present tense, nominalization,
emotive language, and structural ellipsis—headlines endeavor to engage readers, stimulate curiosity,
and frame news narratives. However, this pursuit of brevity and impact must be weighed against
clarity, accuracy, and ethical considerations.

Cultural and linguistic contexts play a pivotal role in headline composition. Structural features
like article omission or morphological marking can differ widely across languages, while cultural
norms regarding directness or emotional tone affect rhetorical choices. In a globalized media
environment, the translation and adaptation of headlines demand careful judgment to preserve
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meaning, tone, and cultural relevance (Tunaz & Catubanaues, 2024). The phenomenon of language
contact, too, introduces complexities in bilingual or multilingual regions, where code-switching or
hybrid expressions can either enrich or confound readers.

Rhetorically, headlines act as framing devices that influence how audiences interpret news
events. While attention-grabbing techniques (like punning or emotive verbs) can boost reader
engagement, they also pose ethical risks. Misleading or sensational headlines may distort reality,
foster biases, or exploit tragic circumstances. Hence, journalists and editors shoulder a responsibility
to align headlines with journalistic standards that promote truthfulness, respect, and inclusivity. The
same considerations extend to the translation industry, which must handle headlines as nuanced
textual forms rather than mere strings of words.

Looking ahead, digital media continues to reshape headline writing. Algorithms and social
media platforms create environments where headlines serve as gatekeepers of user clicks, generating
tension between clickbait impulses and the need for reliable information. Automated headline
generation is an emerging frontier, yet current systems often lack the moral and contextual sensitivity
that human editors provide. Interdisciplinary collaboration—spanning linguistics, journalism,
translation studies, and computer science—will be key to addressing these challenges.

For language educators, incorporating newspaper headlines into curricula can enhance students’
critical thinking and media literacy skills. By dissecting headlines’ linguistic features and rhetorical
strategies, learners gain insights into how language is leveraged to shape public discourse. Future
scholarly inquiries might delve deeper into comparative studies of headlines in lesser-researched
languages, examine the interplay of headlines with social media algorithms, or investigate how
audiences decode headlines differently based on cultural and linguistic backgrounds.

In sum, newspaper headlines remain a dynamic domain at the intersection of language, culture,
and media. Their concise format belies the complexity of linguistic, cultural, and ethical factors at
play. As news consumption patterns evolve in a rapidly changing media landscape, headlines will
undoubtedly continue to adapt—reflecting new technologies, globalized contexts, and shifting
audience expectations. Through sustained research and practice, scholars and practitioners can
harness the power of headlines more responsibly, ensuring they inform and engage rather than
mislead or alienate.

References

1. Andrew, B. (2016). Clickbait: The changing face of online news headlines. Journal of
Digital Media Studies, 4(2), 45-58.

2. Bell, A. (1991). The language of news media. Blackwell.

3. Conboy, M. (2010). The language of newspapers: Socio-historical perspectives.
Continuum.

4. Coombs, W. T. (2014). Ongoing crisis communication: Planning, managing, and
responding (4th ed.). SAGE.

5. Entman, R. M. (1993). Framing: Toward clarification of a fractured paradigm. Journal of
Communication, 43(4), 51-58.

6. Kamilovich, S. E. (2023). EXPLORING LINGUISTIC UNIVERSALS AND
TYPOLOGICAL PATTERNS: AN ANALYSIS OF THE COGNITIVE AND CULTURAL
FACTORS THAT SHAPE LANGUAGE STRUCTURES ACROSS DIVERSE LANGUAGES.
American Journal of Pedagogical and Educational Research, 10, 129-132.

7. Lakoff, G. (2004). Don’t think of an elephant! Know your values and frame the debate.
Chelsea Green Publishing.

8.  Munger, K. (2020). All the news that’s fit to click: The economics of clickbait headlines.
Digital Journalism, 8(5), 587-603.

9. Shoemaker, P. J., & Cohen, A. A. (2006). News around the world: Content, practitioners,
and the public. Routledge.

50



/The Lingua Spectrum The Lingua Spectrum
(,’0,4?». etgo dum

Volume 1. January 2025

10. Smith, A. (1996). Newspaper journalism in the 18th century. Oxford University Press.

11. SPJ Code of Ethics. (2014). Society of Professional Journalists.
https://www.spj.org/ethicscode.asp

12. Steiner, G. (1975). After Babel: Aspects of language and translation. Oxford University
Press.

13. Stempleski, S., & Tomalin, B. (2001). Fi/m. Oxford University Press.

14. Tunaz, H., & Catubannues, 3. (2024). The comparative study of translators’ strategies in
media texts across languages. Jluneeocnexmp, 3(1), 18-21.

15. Carubanaues, 3. K. (2022). I3bIKOBOE KOHTAKTUPOBAHUE: BUJIMHI'BU3M,
I[MOJIMJIMHI'BU3M, NHTEP®EPEHIMAI. In UHOCTPAHHbBIN A3bBIK B
ITPO®ECCHOHAJIBHOW C®EPE: TEJATOIMKA, JIMHITBUCTHKA, MEXKYJIbTYPHAS
KOMMYHUKALUA (pp. 144-149).

16. Valdeon, R. A. (2015). Fifteen years of journalistic translation research and more.
Perspectives: Studies in Translation Theory and Practice, 23(4), 634-662.

17. van Dijk, T. A. (1988). News as discourse. Lawrence Erlbaum Associates.

51



